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“Those who think we are powerless to do anything about
the greenhouse effect forget about the ‘White House
effect.” As president, | intend to do something about it.”

George H.W. Bush, campaigning against Michael Dukakis
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“The scientific basis for the greenhouse effect and the
potential impact of human emissions of greenhouse gases
such as CO2 on climate is well established and cannot be
denied.”
Leonard S. Bernstein, senior scientist, Mobil Corporation
(now Exxon Mobil)
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0,
Americans who believe in climate change: 79 A)

Who believe humans caused it: 50%
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0,
Americans who believe in climate change: 59 A)

Who believe humans caused it: 34%
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Western Fuels Association

Information Council on the Environment
1991



Who told
you the earth was
warming...

Chicken Little?
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hicken Little’s hysteria about the sky falling was based on a facx that
got blown out of proportion.

- It's the same with global warming There's no hard evidence it is occur-
ring In fact, evidence the Earth is warming is weak. Proof that carbon

dioxide has been the primary cause is non-existent. Climate models cannot ‘
accurately predict far-furure global change. And the underlying physics of
dlimatic change are still wide open 10 debate. A J( 4

If you care about the earth, but don't want your imagination o run sway
with you, make sure you get the facts.
Write Informed Gtizens for the Environment, P.O. Box 1513, Grand Forks,
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ome say the

earth i1s warming,

Some also said
the earth was flat.
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ver the course of history. mankind has
come up with some farfetched explanations
for phenomena they couldn’t explain. Even-
tually the truth was uncovered. which was a
ot less frighterung than their imaginations.

evidence the Larth i warming & weak. Pro-
of that carbon dioxide has been the primary
Cause is non-existent. Climate models can-

not accurately predict far-future giobal
change. And the underlying physics of cti-
matk change are still wide open to debate. |
If you care about the earth. but don’t want
1o be chasing dragons. make sure you get
the facts. :
Write Informed Citizens for the Environ-
ment. P.O. Box 1513. Grand Forks, North
Dakota 58206 or call 1-700- 746-4573. We'l
send you today’s facts on globa! warmir
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If the Earth is ‘
getting warmet, *
why is Kentucky
getting colder?

o
3 . Some sOenust $3: the Eaths tempera-
ture is nsing They sy that austrophic
o global warming will uke place in the
years shead.
Yet, average temperature records show
Kentucky has actually gonien colder over
the past 70 years. And there’s 2lso a cool-
ing trend in Albany, New York—the US.
ity with the longest history (over 160
years) of continuous daily emperawre
records.
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Now, most of us aren't cimatologists. But
facts like these simply don't jibe with the
theory that astrophic globa! warming is
taking place. Which seems w s3y we beed
more research. And more evidence sbout
this environmental phenomenon before
we take any scuon.

I you care about the Earth—but want 0
keep 3 cool head about i—now & your
chance 10 get more facts.

Call the Informauon Council for the
Environment 1-800-346-6265 extension
$10. We'll send you 3 free packet of infor-
mation on global climate change. Or just
mail us the coupon below.

Beaause the best environmental policy is

1 policy based on facx.

Plossr st me yuner FRLL mfurmasum packet
o plsbal clomile Change
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How much are you

liing to pa?f o
solve a problem
that may not exist?

COMIKIIE Ao Sy L. A L
cop ¢f Living. Yeu'd be paying mare
ir o he gl kid el s
T3 Rk 10 Ut ated Beml your bame; and Wimualls all of
he pnods Lod pervics vou buy.
What's the reasem far shis ! Same belisve L the
workds prodaciion and use of fnep o e a0 bl
warmicg. B bes ok w e daed,
s calastropbie global warming vazily
Lking place?
The LS. Beparamens ef Agrioutyre—|n the &9 update in
25 yrars of He “Mamt Hardinar Fepeer™—desrrtaned Bl
o bah rodsls of th oustry, winer umperHung 41 §
W0 10 gt enaler than prevanuch; e,
The evidence o be 260 & U ifiretee n tols domage i
Flerida orangs groves ind Califursin pyeshpiuz vl ina
et dree Lk thal's b s w phoner powing seaese o
tome pares of day South )
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Aas BCWATy gieh coMer over dhe g 80 v Thests
a2 conling Wil & Albany, Hew York—che g wieh
ihe lncgen histon B dhe BLE {mar than |60 vears) of
monuinums daly emptriture recands.

Leis nol pay for a problem: that may
no! extit,

Which leacis s back 10 Conpres. b eew crerpy ws s
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“Doubt is our product, since it is
the best means of competing with
the ‘body of fact’ that exists in the
mind of the general public. It is
also the means of establishing a
controversy.”

Brown and Williamson

Tobacco Company memo
1960s
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The Advancement of Sound Science
Coalition
Philip Morris — 1992
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Prepared by APCO Associates
October 15, 1993

REVISED MEDIA PLAN
LAUNCHING OF TASSC AND THE
TASSC PUBLIC INFORMATION BUREAU

The objectives of the media plan are to!

Establish TASSC as 3 credible sonrce for reporiers when
questioning the validity of scientific studies,

v Encourage the public to question -~ from the grassroots up -~ the
validity of scientific studies.

o Mobilize support for TASSC through alliances with other
prganizations and third-party allies.

O Develop materials, including news article reprints, that can be
"merchandized" 1o TASSC audiences.

o Increase membership in and funding of TASSC,
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Global Climate Science
Communications Action Plan

e —r e —

American Petroleum Institute
1997



e —r e —

APl -VICTORY WILL BE ACHIEVED WHEN:

Media coverage recognizes balance on
climate science and recognition of the
validity of viewpoints that challenge the
current “conventional wisdom”



Peer-reviewed, scientific Articles in the
articles: popular press

Percentage in doubt as Percentage in doubt as
to cause: to cause:



The Tea Party — by Koch Industries

Second largest privately held US company
2008 revenues of $100 billion

Larger donor than ExMo to CC denial
Founder of the Cato Institute

Funder of Americans for Prosperity

Funder, through Flint Hills Resources, of the
Proposition 23 campaign
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“Climategate” — Suckered by Crooks
“’This is not a smoking gun; this is a mushroom
cloud,” said Patrick J. Michaels, a climatologist
who has long faulted evidence pointing to
human-driven warming and is criticized in the
documents.”

Andrew Revkin, New York Times, Nov. 20, 2009



